AESTHETICS
Aesthetics is concerned with how something looks and how it appeals to the human eye. In Product Design, aesthetics is ranked very highly as usually the human eye is attracted to something initially based on how it looks. People tend to be drawn to something based entirely on its looks before investigating other important factors such as function.

An example of a product which looks very good but functions poorly is the Lemon Squeezer by Philippe Starck:
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This can be described as “form over function”.
An example of a product which works very well but isn’t very aesthetically pleasing is a wheelie bin. They hold heaps of stuff, they wheel around easily, the bin lorries can pick them up and empty them but they aren’t very nice to look at.
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This is described as “function over form”.

IMPORTANT AESTHETIC FACTORS TO CONSIDER IN PRODUCT DESIGN:
· Does the product appeal to its target market? I.e. The materials, colours etc used should appeal to the correct group of people. For example, it is unlikely that your Grandfather might like a neon pink toaster for his kitchen.
· Does it blend in with its surroundings? E.g. A set of bathroom scales have to look like they will fit in in a bathroom. The materials, shapes etc used should mimic the materials & shapes found in the bathroom.
· Does the product look robust, durable and sturdy? E.g. A chair should not look like it will break when you sit on it otherwise people would not buy it. It should look stable and sturdy.
· Does it look clean/easy to keep clean? I.e. Most kitchenware is white as this is a colour which shows up marks and dirt easily making it easier to keep clean. It is also a clean looking colour.
· Does the product look expensive? I.e. The materials chosen can have a huge impact on how expensive something looks. E.g.  A plastic mobile phone might look quite cheap but if the plastic is made to look like chrome or another metal it will probably look much more expensive. If something looks expensive, people are more likely to buy it as it creates a status symbol.
· Does the product look as good or better than similar products already available on the market? I.e. If a new product is released which looks better than those that already exist (but does not necessarily do anything extra!), people will be much more likely to buy that product. E.g. Companies release new mobile phones all the time which have updates aesthetics of other phones already available on the market.
SYMMETRY/ASYMMETRY
Studies show that humans prefer things which are symmetrical as a pose to asymmetrical. This is true for humans themselves. You are more likely to be attracted to someone who has a very symmetrical face… although no one is 100% symmetrical!
MATERIALS

The materials of a product can greatly affect its aesthetics meaning when deigning it is important to consider the choice of materials. There are certain materials which appeal more to humans due to their texture and appearance.
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